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The use and proliferation of digital technologies have created drastic shifts in the way in which organizations buy and sell 
goods and services, and integrate their supply chain and delivery systems. Digital technologies have also resulted in the 
fundamental transformations in the structure form, and governance of organizations. Today, information technology and 
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The world is swiftly preparing for the metaverse as it rapidly evolves from a sci-fi concept into a reality, which brings turbulence 
in the technology driven world. Metaverse has been touted to form the next generation of business applications and models, 
which will have significant implications for society and organisational functions. It has gained traction from technology 
companies like Microsoft, Facebook and Nvidia, and retailers like Nike and Ralph Lauren, o�ering a blend of online and o�line 
experiences occurring in several alternative worlds. The proliferation of technologies such as virtual reality, augmented reality, 
mixed reality, artificial intelligence, blockchain applications such as smart contract and non-fungible tokens (NFTs) and cloud 
computing (5G networks) are playing a pivotal role in accelerating the adoption and virtual immersive experiences of users, 
causing business model disruption as well as innovation in the metaverse ecosystem.  The course will contribute to SDG8 
(Decent work and economic growth) and SDG 9 (Industry, Innovation and Infrastructure)

BUSINESS IN METAVERSE: APPLICATIONS AND IMPLICATIONS

Toulouse Business
School

Soumyadeb
Chowdhury

Professor of finance at EGADE Business School. He has experience 
in sustainable finance, renewable energy, development economics 
and real estate finance. He holds a PhD in Finance by the University 
of Zurich (2019). He has taught at Harvard Business School since 
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The Uniandes Impact Entrepreneurship Bootcamp is an intensive course for the development of entrepreneurial skills and the 
creation of high-impact entrepreneurship projects. The course is structured around  two di�erent  types of methodologies: (i) 
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The objective of this course is to introduce students to the many issues undertaken by salespeople in international settings, 
while learning to sell themselves, their company, and their products/services in countries worldwide, all within a socially 
responsible and ethical framework.  Students will learn the basic tenets of adaptive, relationship selling in dealing with various 
sales situations and business cultures—as well as the power of SPIN selling to obtain commitment in larger, more complex 
transactions, while getting multiple chances to practice the art of presenting, selling, negotiating, and closing through 
numerous presentations and role-plays both in teams and individually.  

PROFESSIONAL SELLING

University of San Diego

Carlton
O' Neal

For high-potential start-ups, one of the biggest challenges is deciding how to grow. The course Entrepreneurial Growth provides 
tools and insights to help you scale ventures in fast-changing marketplaces. Drawing on strategy, history, entrepreneurial 
finance, and organizational behavior, students will examine critical dilemmas that span the lifecycle of entrepreneurial ventures. 
Focusing on companies that have already achieved product-market fit and are ready for scale and impact, we explore how to 
unite people for growth, involve investors without losing control over mission, use financial planning tools to organize di�erent 
resource providers, and evaluate exit dilemmas. We discuss the “fit” of di�erent scaling strategies with their institutional and 
cultural environment, challenging the idea of a one-size-fits-all ideal. Rather than promoting growth at all cost, we debate scaling 
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This course is aimed at providing students with scientific knowledge on well-being and how consumption & marketing impact 
well-being positively or negatively. The course aims to answer 3 questions: 1) what factors contribute to human well-being? 2) 
how does consumption impact our well-being as consumers? 3) how can marketing become a catalyst for individual and social 
well-being? The purpose of this course is to equip students with fundamental concepts of well-being drawn from current 
scientific sources and our current scientific knowledge on the impact of consumption and marketing on well-being. Students 
should then be able to apply this knowledge in their personal and professional lives as marketers, enhance their 
self-understanding as consumers, and broaden their perceptions of how marketing can contribute to better individual and 
social outcomes. This course aims to impact students through empowering them to understand how their own behavior as 
consumers a�ects their well-being in order improve their life, and also by enabling them to apply this knowledge as future 
marketers.

WELL-BEING PRINCIPLES FOR BETTER MARKETING & 
CONSUMPTION

Nova School of Business
and Economics

Sofia
Kousi

The course covers various aspects of multinational corporate financial management. The topics include (among others): 
country risk assessment, cross-border financing and investment analysis, currency risks, corporate laws and governance 
around the world We will give special emphasis on applications in emerging markets.

INTERNATIONAL CORPORATE FINANCE - WITH A FOCUS ON 
EMERGING ECONOMIES 

Fundacao Getulio 
Vargas

Rafael
Schiozer

Monday-Friday (6:00 pm – 9:00 pm) 
Saturday (9:00 am – 12:00 m)

Monday-Friday (6:30 am – 9:30 am) 
Saturday (9:00 am – 12:00 m)

Christina Lubinski holds a Ph.D. in History from the University of 
Goettingen (2009). She is Associate Professor at Copenhagen 
Business School and currently a visiting professor at USC’s 
Lloyd Greif Center for Entrepreneurial Studies where she leads 
its entrepreneurship and humanities initiative. Prior to joining 
CBS, she was a Newcomen fellow at Harvard Business School 
and a visiting fellow at Universitat de Barcelona. Christina 
studies entrepreneurial imagination and action over time and 
has published in leading journals in both management and 



Associate Professor at Aston University. Dr. Rozbicka joined the 
Department of Politics and International Relations at Aston 
University in 2015, having previously worked as a post-doctoral 
researcher and lecturer at the Ruhr University Bochum, 
Germany. Prior to coming to the United Kingdom, Dr. Rozbicka 
held appointments at the University of Victoria, BC, Canada, 
visiting researcher post at the Institute of European Studies,  
Vrije Universiteit Brussel, Belgium, and finished her PhD at the 
European University Institute, Florence, Italy. Dr Rozbicka's 
research agenda focuses on two main topics. The main area of 
research circulates around participation of non-state actors in 
the international and national policy-making and negotiations. 
The second strand of her research focuses on the regulation of 
the live music industry, and creative industries in more general, 
in the UK and beyond. Next to these, Dr. Rozbicka is professionally 
trained negotiator, who has experience of training multiple 
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Utku Serhatli is an Assistant Professor at NOVA School of 
Business and Economics. He is primarily interested in sustainable 
operations with a focus on the operational and social impacts of 
economic and environmental issues. His research utilizes data 
analysis and mathematical modeling such as optimization, 
dynamic programming, stochastic processes, and game theory.

His teaching experience includes the core course of Operations 
Management at INSEAD, Operations Management, Operations 
Strategy, and Sustainable Operations at NOVA SBE.

He obtained a Doctor of Philosophy from INSEAD, prior to 
joining NOVA SBE. He also holds a Master of Science from 
INSEAD and a Bachelor of Science from Bilkent University. He 
previously worked as a financial consultant at TATA Consultancy 
Group.

This course o�ers students the opportunity to improve their capacity to deal with behavioral change in organizations by helping 
them identify, analyze and justify influencing factors, namely, culture, structures, resistance, motivation, role of technology, and 
the role of the leader, in order to tackle business contingencies amid challenges facing organizations during transformations in 
the Digital Age.

ORGANIZATIONAL BEHAVIORAL CHANGE IN THE
DIGITAL AGE

Audencia Business
School

Mark 
Samuel

Monday-Friday (6:00 pm – 9:00 pm) 
Saturday (9:00 am – 12:00 m)

SUSTAINABLE OPERATIONS

Nova School of Business 
and Economics

Utku
Serhatli

Monday-Friday (6:30 am – 9:30 am) 
Saturday (9:00 am – 12:00 m)

Assistant professor at Audencia Business School, and 
management consultant with Big 4 consulting firms preceded 
by leadership positions with multinationals like Ericsson, 
Siemens AG, and Nokia in addition to PPPs, and NGO’s. 
Throughout his career, Mark has primarily served public and 
private sector clients on digital economic development, 
competitive and functional strategies, organizational 
transformations and development, human capital capacity 
building, competence framework development, and learning, 
practicing as a corporate director and adjunct professor in 
organizational behavior. Mark’s experience was geographically 
earned in Europe, Middle East, and Africa, while he later focused 
on the Gulf region, and primarily on Saudi Arabia. 

The social and environmental impact of businesses has become a central issue in modern society. Communities are demanding 
higher standards of air, water, and soil quality. Climate change is constantly on the news. Social welfare inequality has been 
rising. Consumers are becoming more aware and conscious of the social impact of business practices. Even though the 
technology and products to address many of today’s global environmental and social challenges already exist, many 
communities lack access to them. This course is aimed at analyzing and designing operations processes and strategies to 
deliver these solutions to those who need them the most. Throughout this class, we will also examine and discuss global issues 
related to climate change, energy, waste, labor, and poverty.
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Assistant professor at the Department of Business Administration, 
Jönköping International Business School, Jönköping University, 
Sweden. In December 2019, he received his Ph.D. degree with a 
dissertation titled “Sustainable supplier selection in the logistics 



International Relations O�ice Coordinator
Daniela Torres
E-mail: d.torres15@uniandes.edu.co

Contact at UASM

Or email:
escueladeverano.adm@uniandes.edu.co

Given the uncertainty related to the pandemic, the time schedule and 
delivery mode of the courses can be subject to changes according to 
government and institutional regulations.

Universidad de los Andes I Vigilada Mineducación. 
Reconocimiento como Universidad, Decreto 1297 del 30 de mayo de 1964. 
Reconocimiento personería jurídica Resolución 28 del 23 de febrero de 1949 Min. Justicia.

https://administracion.uniandes.edu.co

AdmonUniandes


