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PART It PURPOSE AND SCOPE

SECTION 1: PREAMBLE AND SCOPE

1.1 Preamble
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(including but not limited to the McGill logo and the McGill wordmark and shield) are well recognized
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1.2.2

1.2.3

academic long-term or short-term) activities or initiatives that are in accordance with the
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The possible types of use covered include but are not limited to: publications, posters and other
printed materials, advertising and Web sites, email and other electronic or digital media as well
as clothing, stationery and novelty items.

McGill University in the conduct of its academic mission uses the name McGill University. The
Royal Institution for the Advancement of Learning (RIAL) is the name of the entity which holds
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University for use by a McGill unit to represent the unit itself, or program or initiative under its
jurisdiction

2.10 Third party: any person, group, association, licensed agent, or company other than those
employed by the University or acting as its agents.

SECTION 3: PRINCIPLES REGARDING USE

3.1 Requirements for use

00 pe }( 8Z hv]A &E ]G pther ttademark®, must:
3.1.1 Be undertaken on University officially sanctioned business or officially sponsored activities;
Involvement by individual faculty members, staff, students or alumni is not necessarily a
sufficient basis for indicating sponsorship or involvement by the University;

3.1.2 Comply with University policies and codes of conduct, as applicable;

3.1.3 Complywithandbe u% %} ES]A }( 3Z hv]A E+]S8C[* u]s°]}v}I( E « E ZU §
society, as applicable;

3.1.4 Preservethenv]A E+]3C[* E %pu3 3]}v « E }Pv]l ]Jvd Ev 38]}v o o E
research and service to society;

3.1.5 Attain a fair financial return to the University for any commercial use of its name or trademarks,
where applicable;

3.1.6 Comply with the Unive€E « ] gi§upt identity standards, when visual symbols are used,;

3.1.7 Inthe case of products bearing a McGill trademark, be produced according to all polices or
regulations regarding licensing that are in effect at the time of use.

3.1.8 Be referred to Communications and External Relations where there is a question or doubt as to
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3.2 Prohibitions
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ASSOCIATIONS AND OTHER STUDENT CLUBS OR GROUPS

6.1 Use of the McGill name as an element of identity:

Use of the McGill name in the name of an officially accredited student association or student groups or
clubs affiliated with that association is provided for in the Memorandum of Agreement between the
student association and the University and for which the Office of the Deputy Provost Student Life and
Learning is responsible.

6.2 Use of the McGill logo or other trademark in association with an activity or initiative:

McGill student groups or clubs wishing to use the McGill logo or other trademark in association with an
activity, product or other initiative must submit an application for permission to Communications and
External Relations.

6.3 As a matter of principle, McGill student groups cannot use the McGill name or logo without
clearly indicating that they represent a student group and not the University.
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7.1 No permission is required to refer to McGill University by name in news or social media,
providing the aforementioned principles and prohibitions are respected.

7.2 Requests from third parties to include reference, by way of name or trademarks, to McGill in
any document, film, TV program, podcast or similar programming shall be referred to
Communications and External Relations.

7.3
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SECTION 8: CREATION OR MODIFICATION OF REGISTERED TRADEMARKS

8.1 No one may register or authorize the registration of any trademark in the name of McGill, or
change to any existing registration, without the prior written permission of the University.

SECTION 9: GENERAL PROVISIONS

9.1 D 'Joo hv]A E«]8C Z » /&£ opu+]A pu3Z}E]SC 8} & Ppo 8 38Z pe }( §.
other trademarks.

9.2 This Policy, incomv $]}v A]3Z §Z slvislidl idEntihy §gndards, replaces the Policy on
the Use of the Wordmark and Insignia of McGill University.

9.3 Any contract, agreement, letter of intent, memorandum of understanding or memorandum of
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